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WhyCo-ops
$13 Milk?
Let’s Make Our
Great Again!
Why $13 milk? Look at the facts:

Since nearly 80% of U.S. milk is produced by co-op members, U.S.
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Thank you for your article. We at National Dairy Producers Organization
(NDPO) have been preaching this ‘LESS IS MORE‘ message for almost 6
years. As you (and Matt Gould Pgs. 13-14) point out ‘with less milk, prices will
return to profitable levels, globally’…..the question begs to be asked “how can
we accomplish a reduction of milk production to return sustainable milk prices
to the dairy farmer”.
In the US, about 80% of the milk is marketed through Dairy Co-ops. This is the
place where the big change in milk marketing can begin. Far too much emphasis
in recent years has been put on using co-op resources to build and expand milk
processing facilities to produce excess powders and cheese that (8 out of 10
years) REDUCE producers’ blend pay prices. We producers have been falsely
mesmerized into believing the world wants all the butter, powders and cheese
we can produce. But it is not just about us, the dairy industry marketing folks,
all around the world, have misled all dairy farmers. Milk product inventories are
at all-time highs and growing every day!
Many times people have heard the NDPO message “do not produce what cannot
be profitably sold”. My co-op responded to me that “we do not lose money on
anything we sell”. It is time to change the “WE” to mean “dairy producer
members of the co-ops”. My co-op (as well as others) must adopt the rules as
outlined on page 1 in order to return dairy producers’ milk prices to sustainable
levels. By changing the marketing culture at the co-op level can dramatically
improve dairy farmer sustainability. Let the US lead and set the marketing
approach for the rest of the world to follow………
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NATIONAL DAIRY PRODUCERS ORGANIZATION, INC.
Membership/Assessment Application for
The National Dairy Producers Organization, Inc.
Patron Name

Patron/Producer Number
If organic, check here

Address
City

State

Phone

Email Address

Processor Name/Dairy Plant/Marketer Name

Zip

# of Acres
# of Cows

Phone

Address
City

State

Zip

Under National Dairy Producers Organization, Inc. bylaws, your contribution is considered your membership dues. The dues cannot be raised without your
consent. This agreement gives the National Dairy Producers Organization, Inc. permission to use your money to accomplish the specific work of the
organization, under direction of the board of directors on behalf of its members so as to help all dairy producers achieve and maintain a profitable price for
all milk regardless of its use, or the city, state or region of the country in which milk is produced.
Complete, sign, then mail or fax to:

National Dairy Producers Organization
C/O Gary Genske, Treasurer
1835 Newport Blvd., STE. D-263
Costa Mesa, CA 92627
Phone: 949-650-9580 Fax: 949-650-4490

Please initial one of the following:

1) ____________ I hereby authorize $.01 (one cent) per hundredweight (CWT) plus $20 per month assessments to be withheld
from my monthly milk settlement payment and remitted to the National Dairy Producers Organization, Inc. at the above
address, or
2) ____________ I pledge payment of $.01 (one cent) per hundredweight (CWT) plus $20 per month to be paid by our dairy check
and remitted to the National Dairy Producers Organization, Inc. at the above address, or
3) ____________ I am a former dairy farmer and want to be a member of the National Dairy Producers Organization, Inc. and
hereby pledge payment of $80 for the annual membership dues to be remitted to the above address.
4) ____________ We are a vendor to the dairy industry and wish to become an associate member and pledge payment of $250 for
annual membership dues to be remitted to the above address.
As of this date, this assessment request shall become effective and shall supersede prior National Dairy Producer Organization, Inc.
assessments, if any.

Sign:________________________________________________ Effective Date: __________________
The National Dairy Producers Organization, Inc. is a 501(C)(5), a not for profit organization.
6/29/2016

National Dairy Producers Organization
1835 Newport Blvd., STE. D-263
Costa Mesa, CA 92627

Vermont Court Class Represented Dairy Farmers
Let your voice be heard! Only one signature required!
See inside!
100% USA MILK
Thomas Donohue, president of the US Chamber of Commerce reports that our ability to import cheap goods boosts
the average U.S. household’s annual income by more than $13,600. His battle cry is our standard of living depends on
our ability to import cheap goods from around the world. What he doesn’t discuss is the alternative that if goods
made in the U.S. were purchased, the average U.S household’s annual income would increase by more than $40,000
as paid wages for the job that made the U.S. made goods. Use the 100% U.S.A Milk Trademark –good for the
American dairy farmer and all Americans. Visit www.100percentusa.org

Dairymen Work With Dairymen, Not Politicians
NDPO will “work together” and promote and support ALL efforts that have a reasonable chance to help dairy farmers
achieve profitability. NDPO will NOT promote or support ineffective or misleading solutions such as politicians being
able and willing to change basic economics in a way that benefits the dairy farmer. Been there, done that for decades
resulting in the loss of hundreds of thousands of dairy farmers. IT is time for dairy farmers to realize that they do not
presently have the money to win at politics. HOWEVER, dairy farmers can win at economics. The overwhelming driver
of price is supply. Balancing supply with profitable demand equals a profitable price. No politicians can determine
supply. The DAIRY FARMER owns the milk supply and holds the key to price.

The solution is so simple.
The unprofitable milk price will continue so long as there is no concern over any potential lack of milk supply in this
country. Dairy farmers need to create concern and a profitable milk price by a pro-rata across the board co-op
membership sharing in the culling of some cows.

