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White Gold Milk ‘puts milk back into milk’

New brand is U.S, produced and sold locally

By Lisa Mitchell
edifor@iricountyrocard.com.
@iricountyrecard an Torliter

White Gold milk, sold at

Shady Maple and Stoltzfus

Market in Honey Brook,
touts *high standards” and
“superior taste™ and chal-
lenges consumers to “taste
- t]:h reaniza-
“] started a
tion called Eamily Dairy
Farm really bécause of the
need for better milk,” sald

modumintuthmtmmd
ity market, Dairy farmers
are paid what is available
on the market and need to
find ways to better utilize
more of their milk; e said.

"What better way to uti-
lize more of our milk than

to put more milk into the:

mﬂk?&nlnﬂudufm

As the fat content is re-
duced in the milk, the pro-
tein content inereases, fol-
lowing standards made
mandatory since 1962 in
Californin. Eby would like
to see this become a na-
tional standard.

“It's about the con-
sumir what they .

Eby.

brul.'dnmanﬂmll not he
dended. It's a reality check.”

He said there has been a
30 year decling in milk con-

sumption,

*“You cannot produce
something you cannot seil”
Thie goal is to make a prod-
net that sells. "ﬂ'.:"tm?gdm
Improve our milk.”

Eby explained that when
fat iz removed, a void is cre-
ated. “Therefore, to fill that
vuidlurhunmmmﬂ'ilrm
cheated and the farmer
is not cheated, protein is

t- added,” said Eby. “It's the

protein and the calcium
and the minerals you're
tasting... We eall it putting

- Lls.llitl:rI!LL-thNTUR\'iﬂlﬂ
White Gold milk at Stoltzfus Market in Honey Sroak.

more milk in the milk."

As o dairy farmer, his
dream iz to get multiple
organizations in the sami
room together, National
Dairy Producers Organi-

zation, Dairy Pricing Orga- |
nization and Family Dairy §

Farms are the three main
drivers that are making
Eﬂm Gold a reality, he

His goal is not to create
a niche market but to raise
thie bar and create a supe-
rior product, White Gold
milk ia the show-me prod-
net to achieve that overall
viston of the dairy industry
producing o superios Hno of
milk,

" irgr Farmars e it
happen,” 5a

National Du.ir!j;mgiun-
ers Organization ng
with the overall promotion
of the concept. Members of
National Dairy, like Honey
Brook dairy farmer David
Stoltzfus, pay & portion to
help promote White Gold
milk.

“As a producer myself,
the taste difference is ex-
ncthy the same as raw milk,”
said Stoltzfus,

He also likes the idea that
it's 100 percent produced in
the U.8, “There’s no added
impaorts as some milk has,”
said Stoltzfus, who sees
White Gold as the future of
the dairy industry.

“This is o show-me op-
portunity and see where it
goes. Mow all you have Lo do
i replicate 1t." sabd Eby, ex-
plaining that processors are
show-me people. “Show me
it can work and I ean sup-

grent
*There's nothing that will
reach a customer betier
than through their mouth,”
safd Eby. “It'Tl help the con-
sumer like milk again. It
MILY » PAGE 15

LIk MITCHELL = $1ST-CENTLIRY MDA
Holding jugs of White Gold milk at Stoltzfus Market in Honoy Brook are James Reider,
store manager, with Lancaster County dalry farmer Mike Eby, who Iz also chalrman of the
National Dairy Producers Qrganization.
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Milk

will in the long run help
producers sell more milk.
Dairy farmers benefit by
having reduced milk sit in
inventory.”™

The pame Whltﬂwﬂ-&li
milk was inspired
fact that "milk is to
dairy " said Eby.
*I thought this has kind
of a neat ring to

the word ring :ntidmﬁ

mind..." Moving away from
the traditional milk pro-
motional leon of the cow,

Brook Borough, hear
about White Gold milk
from Eby and began buying
it at Shady Maple in East
Earl, which began offering
the new brand in May 2004,
She sabd there i= a taste dif-
ference

"It tastes real, not wa-
tered down, and it almost
bas a sweetness to it, 1 have
never been a milk drinker,
but just put milk on my ce-
real since 1 was a child.
With- White Gold milk, 1
ean drink it, straight from
a glass” sald Stafford. *1
like the richer taste, congis-
teney. I feel that it's health-
m..l
Stafford not only likes
the milk's taste, she likes
that it is a local product.

"The milk is local, made
in the USA, without any
(additives from other coun-
tries. T did not know what
was going on with our milk
until Mike Eby told me

that all milk i= not created
equal. Who would think
that in this area, with all of
the dairy farmers around,
that milk being zo0ld in lo-
cal stores could possibly be

in another coun-
try? Or sent Over as a pow-
der, then watered down? It
was it shock to me.”

While other milk brands
might use Imported pow-
der, White Gold is 100 per-
cent 115, made, according

to Eby.
Eby said about 5000

gallons of White Gold milk

(from Pennsylvania and
Maryland dairy farms) is
eraed at Dairy Maid in

and (owned by Dairy

. Farmers of America) and
- sold at Shady Maple and

Ing White Gold in Virginia
“In their cooking alone,

‘ Shady Maple uses 1,000

gallons of whole milk in a

e week,” said Eby, "The rea-

gon they like our whole
milk iz becange it has a
higher fat content... the
amount that the cow nat-

produces.

“Once people got a taste,
they're going to realize
the difference,” sald Joel
Stoltzfus of Stoltzfus Mar-

Variety of Sizes A

& good chocolate milk that
will help sales.”

Stoltzfus Market store
manager James Reider is
alao glad to see White Gold
milk on the shelf, .

1 prefer & richer milk,
which is this. It seems to be
doing very well here and we
hope to grow in the futupe”

Once White Gold was
available at Stoltzfus Mar-
ket IGA in Honey Brook
starting this past fall, it
Wi more convenient for
Stafford.

“When 1 gointo Stoltzfus
Market, the White Gold is
normally almost sold out,
bt there is plenty of (other
brands of} milk left on the
“shelves. I think this tells

the story,” said Stafford. ’;1'

higher price

it, even though it's the same
price as (the other brand) at
was produced locally”

Eby emphasized that the
Dalry Pricing Organization
has paid the difference to
make the pricing the same
a5 other milk brands.

“We didn't want a limit-
ing factor to be that it cost
more,” said Eby. "Dairy
Pricing Organization is
funding all of the fortifica-
tion of all White Gold milk
as well as every aspect of
purchasing the White Gold
milk end product from
Dalry Maid”

The fact that the milk is
local is Important to Staf-

LISA MTCHELE - 2157 CENTURY MEDIA

White Gold milk at Staltzfus Market in Honey Brook.

1 think if others realized
what was going on, many
woild agree with me. The
consumer needs to be ed-
ueated so they can make

the storest™

For more information,
visit  www. familydairy-
farme.com or call 1-866-
TAT-4506.

their own decision as to
what to buy and serve to
their family,” said Stafford,
who i8 “patiently waiting
for Chocolate Gold to hit
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